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A Website For Your Business – Your Solid Online Strategy

Disclaimer and / or Legal Notices

The information presented herein represents the views of the author as of the date of publication 
(April 2015). Due to the rate at which conditions change, especially on the Internet, the author 
reserve the right to alter, change and update her opinions based on any new information.

The report is for informational purposes only. While every attempt is made to verify the information 
provided in this report neither the author nor her partners/affiliates assume any responsibility for 
errors, inaccuracies or omissions. You are responsible for the consequences of applying any of the 
information contained here in your own business.

Any slights of people or organisations are unintentional. If advice concerning legal or related matters
is needed the services of a fully qualified professional should be sought. This report is not intended 
for use as a source of legal or accounting advice. You should be aware of any laws that govern 
business transactions or business practices in your own country and, if outside of the UK, laws that 
pertain to which part of your country you reside in. 

This report does not guarantee nor imply guaranteed profits. Results are dependent on your own 
efforts and experience. There is no guarantee that you will earn any money using the techniques and
ideas presented in this report. Earnings potential is entirely dependent on the person employing 
these techniques and ideas. Your level of success online depends on the time you devote to the 
ideas and techniques mentioned, your finances, knowledge and various skills. 

Since these factors differ according to individuals we cannot guarantee your success nor are we 
responsible for any of your own actions.

Your Rights

You are welcome to give this information away freely to anyone who might benefit from it. However 
you must NOT charge for it, and you must NOT change any of the contents.

Affiliate Information

Some of the links in this document connect to resources from which I will earn a commission, at no 
additional cost to you.  If that upsets you, please enjoy the information and use it, but don't click the
links :-)

I only recommend resources where I am confident that the supplier is as honest and ethical as I can 
ensure. Please do your own due diligence and never invest in your business, money that should be 
paying your rent/mortgage or food bills! 

© Copyright Joy Healey 2015 and onwards: All Rights Reserved: Other than your right to give it
away unchanged, no part of this document may be reproduced or transmitted in any form

whatsoever, electronic or mechanical, including photocopying, recording, or by any informational
storage or retrieval system without express written, dated and signed permission from the author.
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Introduction

Who is this book for?
This book is aimed at business owners in one of two situations:

 You don't have a website yet and are wondering if you should invest in one

 You DO have a website, but you have a sneaking feeling you're not getting the best from it

Either way you're in the right place and I hope you will find this information valuable and that it will 
help you to get more out of your existing website OR take the plunge and join all the other 
businesses enjoying the benefits and exposure of trading online.

If you have any questions, please contact me using the Contact Form on my company website 
http://SystemicsLtd.com/.

What Qualifies Me To Help You?

 I have been trading successfully in a small, family-run business for over 30 years and 
understand the challenges small businesses face

 All those 30 years have been in the computer industry, originally as a programmer and 
systems analyst in the accounting and bespoke software industry

 I have an HNC in Business Systems and Costing

 My degree is in Systems Analysis / Preventing Systems Failures

 I originally set up my own business websites, imagining it would be easy because of my 
many years of programming experience. How wrong could I be?

 Having learned my craft the hard way (by making every mistake in the book) I can anticipate 
your mistakes and prevent you making them!

When You Follow My Suggestions...

I can save you:

 Frustration

 Money

 Time

The latter (your time) is better devoted to your business, doing what YOU are good at, NOT to 
learning technical skills that you should only need once.
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Chapter 1

The Importance Of Having A Website For Your Business 

As a smart consumer in the year 2015 and onwards, when you are considering all but the most basic 
of repeat purchases, what do you do? 

 Do you leaf through the telephone directory and start ringing people?

 Do you walk up and down the High Street, popping into shops to quiz bored staff?

My guess is that, whatever you are looking for, you grab a coffee and sit with your PC or tablet and 
start browsing the Internet. 

Do you think your potential customers might do the same? 

So let's look at......

1.1 The Benefits Of Having A Website

It's my contention that every business, no matter how small, should have a website (with one 
important exception covered in section 1.4). 

Your business website is your most powerful marketing tool. Why?

 It is how most potential customers will find you, because most people RESEARCH online, 
even if they don't actually BUY online.

 You can take advantage of free advertising through search engines and by pointing sites such
as Facebook, Twitter, LinkedIn, Google Places to your business website.

 Visibility! Your customers can find you on a map and get directions.

 Your website establishes your credibility. A good website sets you right up there with your 
larger competitors, so customers need never know you're a one-man band!

 A well-designed “small” website can out-perform a clunky, hard-to-navigate “corporate 
giant”.

 If you have no website, when even the tiniest of one-man-band businesses already have 
one, what does it say about your business and how much you want to help your customers?

 Your online information can be bang up to date without you having to scrap printed material
that's changed.

 Reduced costs – no longer any need to even produce and post expensive glossy brochures. 
Direct your customers to your website and use downloads or email. It's the norm. 

 It's your tireless 24/7/365 salesman. If your customer is looking for information when your 
receptionist is unavailable, even at 2am, your website is there ready primed with the exact 

SystemicsLtd.com Page 5 JoyHealey.com

http://JoyHealey.com/
http://SystemicsLtd.com/


A Website For Your Business – Your Solid Online Strategy

message you intended to deliver to prospects – NOT a cut-down version that may get 
distorted by junior staff.

 Customers want information NOW, not when snail mail drops through their letter-box. 
Chances are by the time they receive a posted brochure they'll already have bought from 
your competitor's website. 

 With “Buy Now” buttons your customers can even make purchases when your business is 
closed and you can “open up” each morning to orders ready to deliver, or – in the case of 
digital goods – sales already paid for while you were asleep.

 Expensive mail-shots are a thing of the past. Record your customers' details and send them 
news of events and special offers for a fraction of the cost of a mailshot. Depending on your 
business, one extra sale could pay for the entire cost of your website for a month, or even a 
year.

 Brand your business with a relevant website address and a “proper” email address. Nothing 
shrieks out “I'm tiny and I don't care” more than a “free email address” such as gmail or 
hotmail. Also, many free emails are routinely rejected as spam so your potential customers 
may never even receive information they requested from you.

1.2 Dangers Of Not Having A Website

Well.... just reverse all the points above and hopefully you're convinced. But to summarise:

 Lack of credibility and branding

 If your customers want information when you're unavailable you may lose their businesses 
to those that DO have websites

 Higher posting and printing costs than your competitors mean you are more expensive

 If you don't keep in touch with previous satisfied customers they may forget you in favour of 
more visible competitors
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1.3 Reasons Businesses Don't Have A Website

With all the reasons above you may be wondering why some businesses still don't have a website. 
There are typically two main reasons:

1.3.1 Cost Concerns

A small business may fear the expense of a website, but this is largely a myth. Yes – there will be an 
initial outlay and smaller on-going costs, but we've already seen how these initial website costs can 
be offset by:

 Reduced staffing costs – your website can answer questions that may otherwise have to be 
answered by someone manning the phones.

 Reduced printing and posting costs for information that can now be delivered electronically.

 Increased sales that may otherwise have been missed because a customer “went off the 
boil” or moved onto a competitor's site.

Yes – you COULD pay “an arm and a leg” for a website, but you really don't need to.  If cost is a 
concern it makes complete sense to start small and add on extra features as you begin to see the 
savings and increased sales that result from a well-designed site.

However, cutting costs at the design stage is never a good idea, it's penny-wise and pound-foolish to 
DIY at the initial design. A website professional will almost certainly set up your site faster and better
than you will. 

Remember your own time should not be thought of as free. You should be able to use it more 
profitably in your own business.

However, there's no reason why you shouldn't cut costs by maintaining and updating your own site –
always assuming you have made it easy for yourself by choosing the best platform. More on this in 
Chapter 2. 

When you choose the correct platform you can easily learn to make regular updates yourself, as and 
when you need them. 

It makes complete sense to invest time in maintaining and updating your own site – which can be 
done as often as you wish. Nothing looks worse or more un-loved than a website advertising an 
event long passed, or a typing error that you spot after your web-designer has used up your monthly
budget.

Choose the correct platform for your site, learn to do the maintenance yourself, and there's NO 
NEED to rely on a web-designer for future, routine updates, unless you actually want to out-source 
this task.
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1.3.2 Worries About The Time You'll Need To Spend On A Website

As a small business owner you may worry that setting up, maintaining and updating a site will take 
time and you're already over-stretched running your business. 

I can understand this, and it IS a real danger. There are two main traps you can fall into:

1. When you get involved in the nitty-gritty and technical aspects of creating a website the 
hours can just fly by. You research and resolve one problem, only to be hit by the next one, 
and before you know it a day has gone and the site still looks like a dog's dinner.  

2. Even more frustrating, you want to make one simple change to an existing, perfect site and 
the whole thing goes out of alignment.

To analyse the problems above, the first is caused by taking on the one-off task of installing and 
building a site from scratch. It's the most complicated part of the process, it should never need to be
done again, so why not let someone who knows what they're doing take the burden off you?

Ask yourself if designing a website from scratch really is a task you should be doing yourself. 

If you value your time (and the end result) you will call in a professional, rather than get out a 
training manual. Consider the scenarios below and many more you can think of: 

 You want your car serviced

 You want a hair cut

 You want a bath installed

In all these cases you're more likely to call in a professional than roll your own sleeves up, so why 
would you waste your time trying to learn to install and set up a website (and almost certainly miss 
important steps) when for a relatively small cost a professional can do it for you, and avoid the 
mistakes you'll almost certainly make when you try the DIY approach?

Surely there are better uses of your time doing what you're best at in your own business?

The second problem – making one simple change “throws everything out” - tends to arise because 
you chose the wrong platform on which to develop your website.  Avoid this type of problem by 
following the advice in Chapter 2.

If time spent is a bigger worry than money, you can out-source the jobs you don't have time to do. 
You're in the driving seat, not your web-designer.
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1.3.3 Worries About The Need For Technical Expertise

You may be worried – especially after my comment in the introduction – that you need a lot of 
technical expertise to set up and maintain a website.

This concern exactly parallels the cost concerns above.

You need more technical expertise, and there is more scope for error, at the installation phase. So 
this one-off task should always be out-sourced to a professional

So long as you choose the correct platform for your website, the skills you need for regular 
maintenance and updates can be learned easily, and this will be time well spent and money saved.

Alternatively, if you really don't want to get involved in the technical aspects of your website 
maintenance and changes, most website designers will readily do this for you for a monthly cost that
will reflect the time you need them to spend, at an agreed hourly rate.

1.4 One Type Of Company That Should NOT Have A Website

I can think of only one situation when you should NOT have a company website, and that is if your 
site is so bad that it shows your business in a poor light. This suggests that you do not value your 
business image or your customers. 

Prospective customers could ask themselves “If the image you present 'pre-sales' is so poor, might 
the quality of your finished work be equally sloppy?”

Look at some of your competitors' sites. If you can't present an equally professional front to the 
world, they're probably going to snatch the business away from you anyway.

1.5 Type Of Website

I have strongly suggested above that you shouldn't go another day without a website.

So the next important decision to be made is the TYPE of site you commission.
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Chapter 2

Blog vs Website For Your Business?

In the previous Chapter I touched on the importance of choosing the correct platform for your 
website. The wrong decision made when you start out, will cost you dearly in on-going support and 
maintenance costs.

So a “deal” that sounds cheap to start with may be a loss-leader that will have expensive monthly 
costs after the first year.

2.1 Should You Have A Static Website Or A Blog?

“Blog” is short for “weblog” and it is a chronological series of entries or article posts. Originally these
posts used to be text content only, they now usually include images and audio or video. 

A blog is like an online diary in which you write about thoughts or events relevant to your business. 
This is in contrast to a website, which is more of a static tool, and therefore less regularly updated.

Here's a table to help you decide.

Against having a static website In favour of having a static website

It's not easy. You'll probably need a web 
designer to do all but the most basic changes

Because of the cost of updates you may be 
tempted to let your content get stale and out of
date

Sorry – I can't think of anything :-(

There's no way for the visitor to interact with 
the site owner

2.2 In Favour Of Having A Blog

To clear up a possible confusion: a blog IS a website, but it's a dynamic website, because it provides 
a way for the blog owner to interact with visitors (by comments).

Internet marketers, always looking out for ways to grow their business and connect with their 
audience, latched onto this user friendly, and search engine friendly, technology and added blogs to 
their marketing strategy. 

Because blogs are much easier to update than static websites, they can and should be regularly 
updated. And YOU, the business owner (or your staff), will be able to do it yourself once it's set up.
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Here are some of the benefits of having a blog:

 Regular updates automatically “ping” the search engines to come back and index you

 Regular updates give human visitors a reason to come back for more information on your 
products or services

 The updates you make contribute to a large database of informative content accumulating 
online, waiting to be found by search engines – your ever expanding online “real estate”

 Interactions with clients / prospects tend be on a fairly informal basis

 Easy to change your site's “look and feel”. For instance you could apply a Christmas theme 
for December

 Wide range of add-ons to expand functionality as your knowledge grows

 Learn to maintain/update the site yourself so there's no need to pay a web designer again

 A blog has the best of both worlds as it can include both static pages and a series of dynamic
article posts

2.3 Which Blogging Platform?

Having decided to use a blog rather than a static website, you will quickly discover that there are 
several different blogging platforms.

I have tried four different ones, before finally coming back to WordPress. (I told you I initially wasted 
a lot of time making mistakes by going the DIY route!)

WordPress is a free blogging platform, probably the most powerful, yet “easiest to learn” website 
content management system (CMS) that exists. It's what's known as an “Open Source” project, 
which means that hundreds of people are working on it, to enhance it with additional features.

Here are some reasons why WordPress is the best choice for your site.

 Themes: WordPress offers easily customizable templates (themes) with many to choose 
from. Hundreds of these are free and can be found online through a search engine, via the 
WordPress website, or from developers themselves. I was amazed at just how much top 
quality “stuff” is available with WordPress so that you and your designer can create a 100% 
unique website with a WordPress theme. 

 Low cost: Because so many ready made features are available free to WordPress developers 
they can keep the costs way down compared to designers for static websites.

 Expansion: As your business grows, WordPress themes can be created and designed by a 
professional to meet specific business needs if you feel it's necessary. You are unlikely to 
need this because there are also very affordable WordPress “templates” you can apply to an 
existing site to add on extra features.
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 Quick to get started: Get your content online as soon as possible to start being found by the 
search engines and customers. As your needs and knowledge increase you can easily expand
it later. 

 WordPress is very easy to use. Whether you’re a blogging novice or an industry expert, it 
offers a user friendly control panel. To save costs on your updates, you can either teach 
yourself / staff how to use it, or take some training.

 Plenty of online support: If you run into problems, there are blog posts, manuals and 
forums on just about every WordPress topic under the sun, which means if you have a 
question, chances are the answer is out there and easy to find just by typing your question 
into a Search Engine.

 Widgets and plug-ins. Because WordPress is so popular, there are literally thousands of 
developers continuously working to create widgets and plug-ins (different types of add-ons) 
to solve the needs of business owners like you and to make your blog experience unique for 
your readers and customers. Widgets and plug-ins cater for just about every interest or 
need, from advertising, to social networking to SEO tracking and data. When you need to do 
something, you can probably find it in a free widget or a plug-in.

Need for more information about WordPress? Here is the official site: https://wordpress.org/about

Warning: Some web-developers may want to lock you into using their services by choosing a static 
website that you'll find hard to update without them. Be sure you specify that you want a WordPress
blog.

Another Watch Point:   Don't make the mistake of have a site on WordPress.com ! 

Blogs on WordPress.com are NOT hosted* by you, so you may be restricted on how you use the 
platform. THEY are in control of your business, not you. Also they don't offer as many features as the
self-hosted .org sites. WordPress.org sites are hosted by YOU, so you are in control.

* You are “borrowing” their real estate, not paying rent as you do with hosting.  So you abide by 
their rules and haven't got the right to do completely what you want although it's what you may 
think of as your own website. The same applies to free business pages on Facebook etc. They can, 
and do, change the rules ad-lib.

The final type of website I want to consider is the mobile friendly website.
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2.4 Mobile Friendly Sites

The world has gone “mobile mad”. You can't help but have noticed it.... “everyone” is toting Smart 
Phones and Tablet devices. But they're not just using them to make phone calls or read eBooks – 
they're browsing online, researching their next purchase. In fact it's reaching a tipping point as to 
whether more browsing in done on these so-called mobile devices than on the standard desk-top 
PC. On Black Friday 2014 more sites were viewed from mobile devices than from desktops.

Google always wants to give the best user experience, so has started checking websites for mobile 
friendliness. From April 21st 2015 there are strong indications (because we're never 100% sure what 
the big G is doing) that sites which don't give users a good mobile browsing experience will be 
penalised in the search engine rankings.

So – is your site mobile friendly? Don't ask me – let's ask Google. If you already have a website or 
blog, visit this Google mobile checking site and plug your URL in to be tested. If you “pass” the test, 
congratulations. If you don't, it's important to update your site to make it “mobile friendly”.

All the blogs we design are mobile friendly. Do not use a site that doesn't pass Google's test above.

In addition to our blogs we produce one type of “static” mobile-friendly site for people who don't 
need, or want. to regularly update their site content. 

See below, or view the live site at 
http://NegratinApartamento.com. Check it on a mobile device
AND on a PC. It's compatible with both, although better viewed
from a mobile device.

Typically a site like this (see left hand side) is designed to look best
on a Smart Phone or tablet and will have “pages” for:

 Tap to call (Ring us on this phone) 

 Find us (Map from which you can navigate to
business location)

 Customer testimonials

 Call back request

 Contact us (Send email)

 Picture gallery

 Link to a desktop site with more detail

 If your business has simple requirements and no need for detailed content and regular updates, the 
above "mobile website" design may be just what you're looking for. 

To watch a video and see more sample sites, visit SystemicsLtd.co.uk our “mobile” department.
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Chapter 3

Website Content For Your Business

Websites start off “empty” and you will tell your designer what they should contain. There are 5 
main types of content:

 Static pages – information that rarely changes

 Articles / posts that make up your blog (online diary of events in your industry)

 Images – optional, but it's a poor sort of a blog without any

 Audio – optional and beyond the scope of this eBook

 Video – optional and very desirable because they help your search engine rankings, but 
beyond the scope of this eBook

Where does the written content come from? Well, as YOU are the expert in your business, it should 
come from YOU. When you send me your content, don’t worry about spelling, grammar and 
formatting – I’ll tidy it all up and make it look good.

If you really don’t want to produce your own content, I can introduce you to a copy-writer, or work 
with you to produce your own text at my normal hourly rate. 

3.1 Pages

These “static pages” cover topics that only change occasionally. At a minimum you should include 
page for: About Us, How to Find Us, Services/Price List and a Contact Us form. 

The information on them will be required by your web designer immediately work starts.

3.2 Blog

Your blog is made up of updates / articles on topics of interest about your business. You need to 
supply at least one for the initial design. Then you can add more as often or as occasionally as you 
wish, but you will get better search engine results by making regular updates.

3.3 Images

No modern blog would look good without the use of images to make them look attractive to the 
human viewer. However search engines can't “see” what's on the images, so there are ways we use 
to help the search engines give ranking credit to your images.

The other point to be very wary of when using images is not to breach someone's copyright. Too 
many people think they can just use any old image they find on the Internet. This is NOT the case 
and you could end up with a bill for breach of copyright. Some of the larger firms that sell these 
images commission law firms just to hunt for “pirated” images and issue bills to sue offenders.
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Don't run the risk of a fine for breach of copyright. Use only images that you own / have purchased 
the rights to, or that have the correct licence. You can supply me with any images or photographs 
that you want me to use on your site, but you must own the copyright to these. If you don't have 
your own photographs I can advise on safe sources for such images when we start on your site 
design.

If you have taken the pictures with your own camera, that’s fine. But if a professional photographer 
has taken them for you, it is YOUR responsibility to check that you have bought the copyright to 
permit you to use them on your website. In either case a photograph will probably need 
“compressing” to avoid slowing down your site's load time, which is another important factor 
Google uses when deciding on your site's ranking. (I will do this for you as part of the design process 
if you don't know how to.)

3.4 Audio and Video

Adding audio and video posts is a good way to vary the style of delivery to your readers.

Video posts are particularly good for search engine rankings and, if your readers stay on your site to 
watch the videos, this is one way to reduce “bounce” rate – and keep you in Google's good books.
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Chapter 4

The Cost Of A Website For Your Business

I heard a story the other day about a “small” business that had submitted the same “needs 
requirements” documents to 3 different companies and had received back three different 
quotations –  $3,000 from one company, $12,000 from another, and an amazing $32,000 from the 
third. All three companies quoting for the same job description and equally convinced, when 
challenged, that their price was correct and justifiable!

My prices aren't of that order of magnitude by any means because I use the free version of 
WordPress as a basis to keep costs down initially. However I can see how it would be easy to run up 
costs to the $3,000 level if a client wanted additional features.

So when you get a “cheap deal” remember you will only get what you pay for,  and “cheap start-up 
deals” often have expensive add-ons for future years after you're “locked in”.

If you picked up on the word “free” in relation to the WordPress platform, remember that installing 
“free” WordPress is only one element of the website design and installation process.

Here are the other elements factored into the price for a website:

 Analysis of your business

 A domain name

 Hosting the site

 The template 

 Designing your site layout

 Time spent creating the site

 Adding security and backup features

Let's look in a little more detail at each:

4.1 Analysis Of Your Business Needs

We will need to spend time discussing what you want your website to achieve for your business. This
is so that I can include everything you want from the outset, rather than later having to add on 
unexpected costs. Something both of us will be unhappy about. This discussion could take as little as
an hour, but typically it's longer.
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4.2 A Domain Name

The purpose of domain names is to provide a more memorable way of addressing (labelling) your 
website. Without the “name” it would have to be addressed numerically to indicate the actual 
location on your hosting account (see below for more on hosting).

A domain name is a way to brand yourself on the Internet and gives the reader some idea of what to
expect from the site.

Here are some examples:

 SystemicsLtd.com is the name of our company 
 VirginMedia.com - probably needs no introduction 
 BBC.co.uk - likewise, or CNN.com 
 PizzaExpress.com 

The domain name allows your website to be easily moved to (hosted at) a different physical location 
without telling regular visitors that the new address is different “number”.

It also lets you have an email address linked to your company – e.g. radio4@bbc.co.uk – rather than 
using a free email address, which looks unprofessional and risks being labelled as spam by the 
recipient's email service provider.

Having said all that, the domain name is a tiny cost compared to the value it delivers. Maybe $15 a 
year, probably even less, depending on whether you choose .co.uk, .com or any of the other options.

4.3 Hosting Your Site

This, broadly speaking, means “paying to rent somewhere for your site to live”. 

There are “rent free” or “cheap” places to host your site, but choose one of those and you can 
expect the customer service that you'd expect from living in a “squat”. And believe me, if you have a 
technical problem or your site goes down, you will want service!

We've discussed the other problem of “free hosting” - which is that you're not in control of your 
own site contents. You wouldn't open up your physical shop on land you didn't own, so why would 
you trust your online business to someone else's whim?

Hosting costs vary depending on the traffic you expect and the additional services that will be 
provided (support, backups, disaster recovery etc). You can expect to pay between $5 a month to 
$30 a month. 

I haven't tried the really cheap hosting, I'm not even happy with the service I'm getting from my two 
current “medium” companies and looking to switch to a more reliable, and therefore more 
expensive service. 

I am writing this in early April 2015 – if you read it later, I may already have switched, so please don't
take my comments as being critical of any particular company.
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4.4 The Template On Which Your Site Is Based

Template / theme prices vary from free – with disadvantages in speed and features - through a few 
hundred dollars to completely bespoke and “the sky's the limit”.

You can look at some of the sites our designer has come up with, starting from just £297 when you 
look at our Bespoke Sites.

Or here are some of the templates we can install if you want a special effect: My Template Shop

The one above is for real estate, and below is one for a restaurant. Whatever your business you're 
sure to find a suitable template. As you can imagine, these are more complicated to install – but well
worth the extra money if your business can benefit from the special portfolio effect.
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4.5 Designing Your Site Layout

We will spend time discussing the actual layout of your site, where you want the menus to appear, 
the number of sidebars and what you would like to appear in the sidebars. Here are some sites done
by Pete, our best designer at the “bespoke level”. The examples below include added customisation 
so the price would be agreed in consultation with Pete.

…. and many more.
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4.6 Time Spent Creating The Site

After all the options have been agreed we will need a few days to get the first draft installed for you, 
and of course you may need some changes.

Typically the whole process should be finished within a week of placing your order, so long as you 
send all the images and text promptly.

4.7 Security Measures

Some designers will charge extra to add on security measures, but we feel that security measures 
should be a standard part of any professional installation.

You may think that no-one would be interested in hacking your site. However I can tell you that the 
morons who think it's fun to hack a small business website are completely without mercy and will 
strike against the smallest installation – probably causing more havoc than for a big corporation 
which will at least have plenty of man-power to fix the problems, or at worst restore from a backup.

The Total Cost of Setting Up Your Site

You can see from the steps above that there are several hours of work to achieve results you'll be 
pleased with. The actual price will depend on the facilities you choose, but a bespoke install starts at
£297 for the first year. The ongoing hosting costs for the second year will vary depending on the level
of service required, but would be unlikely to be more than £60 – a little over a £1 per week for your 
24/7/365 receptionist and salesperson combined.

 When considering the cost of setting up your website compare the hourly rate to what you 
pay for your car to be serviced or to your hair dresser. 

 Think of the benefits from having a website – see Chapter 1 - rather than considering the 
costs.

 Nothing is truly free – it is paid for either by Time or Money – and that includes setting up 
your site.

 The cost of a successful blog does not just mean “money”.  It includes time and, if you make 
mistakes, stress and possibly lost business.

Money spent (and set against tax as a business expense) can be earned again.

Time wasted doing something you could have paid someone else to do more quickly (and possibly 
better than you) is time you will NEVER regain. 
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Chapter 5

Your Website Is Just The Start For Your Business Online

Once your basic website is set up you can just promote it on your business card.

What A Waste :-)

A far better approach is to use it to take your on-line presence to the next level, by adding on some 
of the facilities below:

 Linking your site to your Social Media accounts (Twitter, Facebook, LinkedIn etc)

 Link it to a mailing list to send updated information to your clients / prospects

 Give a free gift (usually a free eBook or discount voucher) to encourage site visitors / 
customers to join your mailing list so that you can tempt them back to your site

 Post video articles – attractive to search engines and to returning visitors

 E-commerce (selling from your site)

If you have chosen WordPress as your blogging platform, it will be easy to add on your website 
facilities as you see the rewards begin to justify the expense.

Designing Your Future Online Strategy

This is where having consulted with someone in our team will show benefits, because your site will 
have been built with the “internals” ready for adding on these “bells and whistles” when it's the 
right time for you and your business.
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Conclusion

You should consider your website as the heart of all your online activities. 

Your online office, to which all other traffic sources are directed, because it's where YOU control 
what you visitors see.

In Chapter 1 we looked in great detail at the reasons why any modern business needs a website, and
the ways in which your site can:

 Increase sales  

 Improve efficiency

 Reduce your costs 

 And therefore increase your business profits

Chapter 2 looked at the relative merits of a static website vs a dynamic WordPress blog. In my 
opinion all the arguments are in favour of a self-hosted WordPress blog. After the initial installation  
you should be able to make updates yourself, saving the costs of retaining a web designer.

Chapter 3 looked at the constituent parts of your blog – to familiarise you with the design process 
and some of the terms you may not have come across before.

Chapter 4 introduced you to our favourite layouts: mobile friendly, bespoke, or portfolio template.

Chapter 5 gave you a glimpse of the future enhancements you can add to a well-designed 
WordPress site so that your business can truly be a salesman and secretary that never sleep, leaving 
you to work on the aspects of your business that you do best.

I hope this eBook has helped you understand more about:

 The process of website design

 The pitfalls to avoid

 The benefits a good website can bring to your business as the foundation for your online 
strategy

And I hope we will have the pleasure of developing an online strategy for YOUR business.

Please contact me using the information on my website: 

Systemics.com/contacts or via Facebook.com/SystemicsLtd

This eBook was written using the tools in “6 Hour eBook”: See http://joyhealey.com/6-Hour-Ebook
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